
7MainFunctionsPerformedbyConsumerOrganizationsandNon-

governmentOrganizations

Functionsperformedbyconsumerorganizationsandnon-governmentorganizationsareas

follows:

(1)AcceleratingConsumerAwareness/EducatingConsumers

Thefirstpriorityofaconsumerorganisationistoaccelerateconsumerawarenesstowards

theirrights.Toaccomplishthistaskfollowingeffortsaremade:

(i)Topublishbrochures,journalsandmonographs.

(ii)Toarrangeconferences,seminarsandworkshops

(iii)Toeducateconsumerstohelpthemselves.

(iv)Toprovidespecialeducationtowomenaboutconsumerism.

(v)Toencouragetofollowdesirableconsumptionstandards.

(2)CollectingDataonDifferentProductsandtestingthem:

Theseorganisationscollectsamplesofdifferentproductsfromtimetotimeandtestthem.

Afterthattheresultsofthetestsaredeclaredtopublic.Inthisway,theseorganisations

providepriorinformationtoconsumersabouttheauthenticityofproductandprotectthem.

Apartfromthis,theseorganisationsalsoworkinconductinginvestigation/researchon

consumer’sproblems.

(3)FilingSuitonBehalfofConsumers:

Wheneveraconsumerfailstoraisehisvoiceofprotestregardinghiscomplaints,these

consumers’organisationscometohisrescueandfileacaseinthecourt.Byrenderingthis

servicetotheconsumers,theconsumersgetafeelingthattheyarenotaloneintheir

struggle.Theyalsorunvoluntarycomplaintcentresfortheguidanceofconsumers.

(4)OrganisingProtestsagainstAdulterationetc.:

Theconsumers’organisationsplayasignificantroleineliminatingtheevilsofadulteration,

hoarding,black-marketing,andunder-weightselling.Wheneverthereisanunnecessary

riseinthepricesofcertainthings,theconsumers’organisationraiseavoiceofprotest

againstit.

Consumerorganisationspreparefilmsandcassettesrelatedtoadulterationinfoodproducts,

illeffectsofmedicinesandActsrelatedtoconsumerprotection.Manyatimesexhibitions

arearrangedtobringawarenessamongtheconsumersagainstspuriousandadulterated



products.Nowadaysconsumerorganisationsareplayingamajorroleinencouraging

consumerstoraisetheirvoiceagainstfaultyandinferiorproducts.

(5)HelpingEducationalInstitutions:

Theseorganisationstelltheeducationalinstitutionsthewaytopreparecoursesofstudy

keepinginviewtheinterestsoftheconsumers.Theystressthefactthataspecialarticleon

consumers’interestshouldalwaysbeaddedtothecoursesongeneralstudy.

(6)PromotingNetworkofConsumerAssociations:

Consumerorganisationsaretryingtogrowtheirnumbers.Theywanttocoveralltheregions

ofthecountrysothatconsumersofalltheregionsarebenefitedbytheirservices.Their

effortistoformafederationattheapexlevelandthenthroughthemediumofthefederation

reachstateanddistrictlevel.

(7)ExtendingSupporttoGovernment:

Consumerorganisationsbyinformingthegovernmentagenciesaboutadulteration,artificial

scarcity,inferiorqualityproductsandothersuchevilshelpthegovernment.Thisinturn

helpsthegovernmenttoconductproceedingsintime.Inthiswaywefindthatthe

consumers’organisationsplayasignificantroleinprovidingprotectiontotheconsumers


